Pokémon GO y la explosion

de la realidad aumentada
Angel Barbero
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Pokémon GO Cumulative Worldwide Revenue - App Store and Google Play
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Tower Data That Drives App Growth sensortower.com




Days to Reach $500M in Consumer Spend
iIOS App Store and Google Play, Worldwide

[ . — I - More than
. 6.7x fast
Pokémon Go e More then Xraster
3.3x faster
Candy Crush Saga Over 200 days
Puzzle & Dragons ! Over 400 days
Clash of Clans Over 400 days
0+ 100 + 200 + 300 + 400 + 500 +

Minimum Days Since Launch®

*‘Based on earliest release date on either store



El boom de Pokemon GO

Nintendo Co., Ltd
TYO: 7974 - 16 sept. 15:00 GMT+9
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El boom de Pokemon GO

Usage Time: Pokémon GO vs Social Media Apps
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El boom de Pokemon GO?
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Figure 3

Pokémon Go Engagement
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El boom de Pokemon GO

Pokémon GO still generated 28% of in-game o;.§!|!§§
revenue across all mobile games in August 2016  w esiceintel
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Pokemon Go 28.4%
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Copyright © Slice Intelligence 2016. Aug. 1, 2016-Aug. 31, 2016. n=161,757 U.S. online shoppers



Counting the Stepsof Pokémon GoUsers
People who mentioned Pokémon in the Jawbone app became a lot more active

Pre-Pokemon Weekend (July 2-3)
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Source: Jawbone Bloomberg @



Efectos colaterales

En junio

» Aumento de las ventas de consolas
Nintendo (+33%)

» Aumento de las ventas de los videojuegos
Pokemon (+70%)
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Retos %

» Crear comunidad Nin'l'end()®

» Mantener el interés

» Mantener las tasas de conversion al mismo nivel
» Ofrecer soluciones de valor anadido a las empresas

» Diversificar ingresos

NIANTIC

» ¢Abrir la plataforma?



Gracias.
angel.barbero@tecnilogica.com
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