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When speaking to Joe...

Use words like "done", "absolutely”, and "it's taken care of".
Project boldness and confidence (even at the risk of sounding impolite)

Don't expect to lead the conversation

Don't take time to earn trust before making your point

When emailing Joe...
State your purpose for the email in the first sentence Write 3 sentences or less
Don't add non-essential but friendly lines like "hope you're doing well"

Don't use a formal greeting and closing
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Data-Driven Advertising & Marketing Tactics Used by
US B2B Marketers*, Sep 2016
% of respondents

Cross-channel

Cross-device
55% 28%

Lookalike targeting
52% 23%

Real-time optimization
51% 28%

Account-based marketing
43% 30%

Contextual email
37% 33%

Multichannel attribution
32% 42%

M Currently use [l Don't use but plan to in 2017

Mote: *or their clients
Source: Dun & Bradstreet, "B2B Programmatic Becomes A Reality: Outiook
2017" conducted by Adweek Brandshare, Nov ¢, 2016

19688 www.emMarketer.com
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Digital Video Viewers and Penetration in Western
Europe, 20156-2020
millions, % change and % of internet users

29% 0 230.2

219.0

|
2016 2017 2018 2019 2020
W Digital video viewers W % of internet users % change

Note: internet users of any age who watch streaming or downloaded video
comtent vis any device at least once per month
ESource: eMarketer, Dec 2074

22T wrd earketer.com
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Marketing en TV/Film and Video Content Viewed by Internet Users
in Select Countries in Western Europe, by Method,

Entidades Financieras oct 2016
« m“’&:ﬁ* e

y Aseguradoras % of respondents
- TV sin publicidad
\ Mav,vcii'f:f;”:;'Z;m Live TW/Films on free-to-access Tath T2 HE% [ 73N | 67%  &0%
TV sin publicidad channels

Marketing automatizado 7 Recorded TV Ailms 43%  41%  446% [ 44% | 32%  51%
ntesrscion multicans! atch-up or on-demand TV/films  40%  40%  39% | 42% [ 34% &1%
ing
Data marketing ¥ rom free-to-access broadcaster
Personalizacion BIWICES
Realidad mixta deo content from other sites 36%  47%  DO% [ 54% | 42% 44%
E*‘;‘?’!‘-’“‘C'a I providers
igita
Mobile Live TV/films on paid channels, 2% 6% 25% | 31% | 9% 33I%
first including subscription channels

and pay-per-view
Dowrnloaded, remted or purchasad 20% 19%  47% | 42% | 23% 21%

ideofilms

TWiHilE on subscription Video-on- 6%  25%  23% | 21% | 34% 3%
dernand (WOD) services

TWifillme using VOD sendices 14% 5% 2395 | 10% 8% 33%

through a pay TV provider
Note: France n=1,008; Germany n=1,000; ltaly n=1,032; Spain n=1,014;
Sweden n=T,000 UK n=1,000 ages 18+

Source: Office of Communications (Ofcom) - UK, "international
Communications Market Repart 2074, " Dec 14, 2014

221524 i ella rieter.com
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Marketing automatizado P U R P O S E P RO F I T
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Personalizacion “I'm more likely to support companies that
Realidad mixta ioriti it "
o—— prioritize purpose over profit.
digital (percent of adults globally who agree)
Mobile

. 8g%»  83%

Women Men
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TV sin publicidad marcas? (RESPUESTA UNICA)

100% |
Marketing automatizado e | 92%
Integracién multicanal 90%
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P11. Para terminar, ;podria indicar en qué grado esta usted o no de acuerdo con las siguientes afirmaciones referidas a las

%TOP 2 BOX (Muy de acuerdo + de acuerdo)

Video marketin
ld 84%
Data marketing 85% 81%
Personalizacion N .
Realidad mixta / \
" - 5% - Honestidad \
Experiencia Transparencia / ~
digital o | / \ 68% 67%
. Responsabilidad
Mobile 65% \\ / 61%
first -
0% 58%
55%
559
50%
Paramies mas Esimportante | Me interesa Me interesa Si pudiera Lo mis Confioenla Cuando compro  La publicidad
importante lo  para mi que las | saber como una marcas valientes saber el como | permitirmelo  importante para informacion que  barato asumo  gue suelo ver de
que hacenlas  marcas den la | marca fabrica el obtienenla  accederia sdloa miparavalorar  dan las marcas que esta las marcas me
marcas que lo carayse producto que materia prima marcas una marca antes sobre simismas  fabricadoen  resulta creible
que dicen comuniquen | vende, en qué que utilizan. reconocidas  de probarla es condiciones
conmigo como | condiciones que alguien ambientales y/o
consumidor | trabaja la gente: conocido me sociales menos
hable bien de responsables
ella

TOTAL BASE: 606 ENTREVISTAS
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Wireless Body Area Network

¢ Breathing
* Activity

* ECG
* Heart beat

| Insulin pump |

¢ Blood pH

¢ Glucose

¢ Dissolved oxygen
¢ Carbon dioxide

¢ Temperature
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Mas visual
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Mas digital
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(Conocer qué hacer

Captar, fidelizar,

en el entorno digital, cualificar, conocer,...
mobiley el 2.0, con a tus clientes y
un enfoque omnicanal mejorar su experiencia

Estar al tanto de las
tendencias y cambios
de los consumidores

y del entorno

p» Te ayudamos en la digitalizacion de tu marketing
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