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Jorna Sports has an all-encompassing Grand Prix event
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Dorna Sports is present in 17 countries, managing 7 different championships
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MILENIALS - DIGITAL MEDIA

DEMOGRAPHIC PROFILE - by platform
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All programmes (live, post, news, tweets, video, foto, link)
Fonts: Facebook Business Manager, Twitter Analytics, Instagram Analytics, Google analytics.



MILENIALS - DIGITAL MEDIA

Our channels reach over 26 M of Millennials

26 M

Millennials

36,36%

59,03%

w () mologp.com

official website

14 millions of Millennials 12 millions of Millennials

Notes: % of use by Millennials



DEMOGRAPHIC

OTHERS
25,11%

ITALY
22,43%

SWITZERLAND
2,00%

NETHERLANDS
2,49%

AUSTRIA ___ el

2,17% / '

INDONESIA '
2,62% / . ’

USA UK

10,16%
4,89% FRANCE o

GERMANY  972%
4,96%

SPAIN
13,45%

GLOBAL DATA

GENDER

93% 7%

i)

AGE

1,20%
1%

 pmmmmmmmm—————————

gYiny,

31%

50%

between
13-24
years old







